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(2) VX ADEE AF AAE A3

Gartner(2016. 8)°f W=, 2016\ ARE7] 7| Ik ARFEE A2 AddAtet
A= AAFAZE st Sl 7t S=dA7E st ol A S7HAA
% A7} I=FAQ! Micromax?Zt 2F2F 19.0%, 14.9%°] T2 4 A2 1
91, 2915 AR eH, A=AAIQ] Intex@t LavaZt 242} 391, 591 T=4A9] Lenovo
7h AR1E 715 AoE YT

et Hfa WS AHHEH A9 5HUA F Lenovodt Ff&°] S7FHAAL, 4F
A7}, Micromax, Intex, Lava Z$F 47|44 % A-5-80] stehstgicth Eot ==
O A =37t 243 201597 &e] Qo A&t S=UA F XiaomiE

ALt itk JAE Hf-Eol S7itE A2z yebd

(E 1) 2= ADEZAY F=2 YA HFE F01(2015~2016)
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20154 20164

2015 | 2016
7] | AR

o\
N,
Mo

=9 | A Ql | Q2 | Q3 | Q4 | Q1 | Q2

1 ARAZF | 26.7% | 19.6% | 20.6% | 19.0% | 19.4% | 18.6% | 22.8% | 19.0% | /\3.8%

Micromax™ | 16.5% | 18.5% | 18.3% | 13.5% | 14.9% | 14.9% | 17.6% | 14.9% | A2.7%

Intex™* 72% | 11.4% | 10.6% | 10.7% | 9.8% | 8.1% | 9.5% | 8.9% | /\0.6%

2
3
4 Lenovo™™ | 44% | 577% | 7.8% | 10.3% | 82% | 7.8% | 5.1% | 8.0% | 2.8%
5 Lava™ 6.3% | 6.5% | 1.2% | 1.0% | 7.3% | 4.3% | 6.4% | 5.8% |/\0.6%

Karbonn™ | 4.0% | 5.0% | 3.4% | 1.4% | 42% | 6.7% | 4.5% | 5.4% | 0.9%

Gionee*™ | 1.6% | 1.6% | 1.6% | 2.4% | 3.5% | 3.2% | 1.6% | 3.4% | 1.7%

Xiaomi** | 4.8% | 4.0% | 3.9% | 4.3% | 3.1% | 28% | 4.3% | 2.9% |A1.4%

7]et
BBK(Vivo)**| 0.1% | 0.6% | 0.9% | 2.0% | 2.6% | 2.8% | 0.4% | 2.7% | 2.3%

OPPO** | 05% | 0.8% | 1.0% | 1.4% | 2.4% | 2.5% | 0.7% | 2.5% | 1.8%

Apple | 1.7% | 1.8% | 1.0% | 2.6% | 2.2% | 2.3% | 1.8% | 2.2% | 0.4%
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20154 20164

Mo

Huawei™™* | 0.7% | 1.6% | 1.2% | 1.4% | 1.1% | 1.4% | 1.2% | 1.3% | 0.1%

71ek |  ZTE** 03% | 0.7% | 1.0% | 09% | 0.8% | 1.3% | 0.5% | 1.1% | 0.6%

LGH2t 0.8% | 0.5% | 0.3% | 0.4% | 0.2% | 0.3% | 0.6% | 0.3% |A0.4%
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(1 )

20154 20164 z7e
vorl oraten 2016
e @AY | o | @ | @ | o | Q| @ |
o
5803 | 5291 | 6060 | 5544 | 5473 | 5297
1 AP A2 ’ ’ ’ ’ ’ ’ 2.9%
S 1679 | 12.7%) | G84%) | @95%) | (<5.7%) | ©a%) | D207
3587 | 4987 | 5364 | 3932 | 4203 | 4220
2 | M £ 2 ’ ’ ’ ’ ’ 1.8%
feromax™ | oo vony | (79.6%) | 27.5%) |(A12.29%)] (17.2%) |(a15.4%) ST
2| e 1563 | 3066 | 3111 | 3126 | 275 | 2306 | .
ntex .
(575.8%) | (483.5%) | (383.3%) | (294.5%) | (76.2%) |(/\24.8%) 7
965 1543 | 2290 | 3015 | 2302 | 2210
4 | Lenovo** ’ ’ ’ ’ ’ 80.0%
CNOVOT" 1 (601.5%) | (558.7%) | (472.1%) | (574.0%) | (138.7%) | (43.3%) 7
o | L 1365 | L1742 | 2103 | 2032 | 2072 | 1220 |
ava .
(171.9%) | (97.4%) | (106.0%) | (23.5%) | (51.8%) |(/A29.9%) 7
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20154 20164 =218
S HAl e A7)
866 1,345 990 415 1186 | 1.894
* \ ) ) 3%
Karbonn™ 1\ 40 100)| (127.79) | (A56.49%) | (286,69 | GT.0%) | @o.sm) | 2237
354 442 477 691 993 912
Gionee* * 139.3%
fonee (81.4%) | (343.4%) | (296.9%) | (288.4%) | (180.4%) | (106.3%) | 1>
1135 | 1.249 878 783
faomi™** ’ ’ 5%
Xiaomi L0421 LOT4 a0 5000 | (60.3%) |(A15.79)| (a27.199)| 2217
745 799
BBK(Vivo)**| 17 167 254 573 739.3%
(Vivo) 4385.5%)| 377.5%) | 737
224 294 415 683 721
7 OPPO** 114 315.0%
T=F (419.2%) | (365.7%) |(1114.3%)| (499.8%) | (221.5%) 7
376 488 293 770 616 642
Appl 45.5%
PP 0750 | (69.4%) | 23.4%) | 68.0%) | 63.8%) | (31.5%) 7
143 441 358 417 321 410
Huawei* * 25.1%
BV I AB2.5%)| (91.7%) | (101.0%) | (21.6%) | (124.0%) | (A7.0%) 7
63 175 295 264 224 383
ZTE** 154.6%
AT2.9%)| (60.2%) | (191.8%) | (217.3%) | (254.6%) | (118.6%) 7
LG 175 137 73 127 64 8 | Ao
h (B1.7%) | (A5.6%) [(1N60.7%) | (A15.9%) | (A63.4%) | (A37.1%) i
F 1D O A4 57 g4 S48
2) *= LA, **= F=IA
Zt=:: Gartner(2016. 8) ATA
3. 2% % AN
T TR} AAAS A Sl olo] Fu ATEE AAE o] FojZ
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oju] QI ANfEE AR} L SR E Q5] PAlE2 Q1% Ao tiet o]s)E Hf
gog A Qo WHEsHA g5kl Qi
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