= o 237 165 =3 555 III

Specific Media®] MySpace {1~2}
SEREE

=
fol
M2t

L7 2

2011 6¥ 299, News Corporation2 A4 HEL A AH|AQ] MySpaces 22t
Q1 FAB]ARQI Specific Media®f 3,500%F €&l vfztghctal Hrasteict. News Cor-
poration> 2005 MySpaceE Q15+ o 59 8,000%F Zefol] AFEARIRE, A&E =
AAE fgsiA] Fslal e F7sget”

MySpacet= 20049 19 AH|AE 7RAIRE o]ei= 4 gl 2008'd 12 v]= A
F WRAL U 7,6008 o ol2 5 HA71E F3.ouh” News Corporation]
Qe Aef Ao thet o]s] =3} Facebook, Twitter, Linkedln 5 FAA &4 HE
A3 AH| 2o FHAA F=he] A& 2A =Sl

B E A 270l A8 HES AH[A9] 19] AFAAE MySpace®] 4]
2 Q13 MySpaceE &l AEHHJIHE AFGAL= WHAISHIA}F 5F= Specific Media

o Apgere Aunaz g,

FHEEANGMATY SHEAMY AEATH, (02)570-4054, animeshin@kisdi.re.kr
1) {ZDNet Korea)(2011. 6. 30)
2) {The Huffington Post)(2011. 6. 29)

2011/9/1

62



] Specific Media®] MySpace 9159t &% AHgAE|

2. MySpace Z2to] €9l

MySpace®] &=t3} wjzre] AQlof|l disiA= of2] 7k oo et diA=
News Corporation®] MySpaceE 13+ Zo] MySpaceE 2]2He] 42 =11 7+ 2

A1 A7lekal Bal glok. Businessweek o] W2, MySpaces= News Corporation
of QIg-H o]F &Aoo =x 4] HFEof gt S Tokghrh. A d-2 MySpace”t
FEAR Ao R JAIT 4= Q= 7128 Algsh7 | Hth= Al ol ol o A
Fotadet. =foflnt HFsteh By 2 MySpace®] o]-827F F9l& Yk, 7o
Za = sh=Alo dsiAe &ESH = o] §AtolAl Heh a-g2¢l Zlo] 734l
2 43 QISIAEE, A2 WA 9471 $IsiAl AEs] tiAsHA] Eokal araet Al
opA e gdate] AF ek Bl News Corporation©] MySpace®] A Aol Azt
AL A4 Avetal & 4 Slok 2=, News Corporation IE|Yl Aol Tt
olsf7} REskaL, @& 4o Sdjovt G55t 7] wWwoll MySpace= A7 Hs}
of A-gstx] Fokal wizhE SHfof flale Zoltt

B2 AolHE|H et WS 4E3]
T 373 ArdAre] i g Aol A4
55k 3tk A& & & Utk MySpaces T2 ALo|E| H]s|] 221 Hide]
Z(vandalism), T4 (phishing), Eol(malware),” 2~ (spam)oll F <+t £33+
= 2% (comment spam)¥t 7H T 2% (fake friend invites) 5-°] W73

7] FAAS] ede siAE0 Holfo] Hlal, ARUEE AfolHurda]S(cyber-
vandalism)” 2] ZA-& Wkt & MySpace= o|2]3t Alo|w{H|2lo] gt M)A

2 A&R Q5 o]8Ae] o]FE A Sufell YA Aol

3) {The Huffington Post)(2011. 6. 30)

4) aﬂg]-% 7]];;_] ET;_q og 7HH1-§4 ﬁij_aﬂoh,]- l—q.ol

5) olEAle okgal BARe] Wol sk ARARE Sl 5 Aolhael AT TSt
39

6) (PCWorld) (2011. 6. 30)

2011/9/1

63



i

1213 MySpace= Googlet2] &2 gl Alefo g Qs o]-82t
=Yo7t MySpacew Googlerte] 99 gajate] 2t AokS Sof 4o& %
AR, o] =2 7] S5l AA HolARE

=
=
22 Aurrs BEe AUSA B B

1o
Jus
N
N

o

i
L
oo
S,
o
il
¢
offt
0,
[
=2
)
A
|
|t
i
N

3
2o} o] 5 FEsHA] ¥ 4 o WEE T ol8AY EHS MAlE F ol
2ol APE FAste] At g2 o§aHE0] Facebook 22 o5kt

A 78 e
2003. 8 |MySpace A

2004. 1 |MySpace F4] A2 7HA]

2004. 2 |3SPHE= tfstollA The Facebook.com A & IVY 21 djsto g a4k
2004. 6 |MySpace, @ 1005+ H-27} =x}

2005. 7 |News Corporation, MySpaceS 5,8005+ &&{of <14

2005. 9 |A£HR HFoer FEA £ 2,7008 B 7=

2006. 8 | Googlee] MySpace®] Fagml =5 ARJAH3AZT 99 D)= Aok

2006. 10 | Megan Meier, MySpace©4] 2F2]Z|Ql wlA|z]of Alda] ik
2006. 11 |Rupert Murdock, MySpace2] 47127} 609 Eagtal @E
MySpace, #& AF3-& A8~ Photobucket& 29 5,000% gao] ¢l 71w A

WAL ANE 7 YRR 36

2007. 5

2008. 6 |Facebook, MySpace W=At &4 4

2009. 3 |COOQ! Amit Kapur ¢| 292 ARG EAL

2009. 4 |59 AI Chris DeWolfe A

2009. 6 |MySpace, 30% 1Y =

2011. 1 |MySpace, 5007 <19 7%, MySpace® ~E}7} ® Tila Tequila® Facebook© & o5
2011. 6 |Specific Media, News Corporation®Z5E] MySpace ¢l

ZF&: the Atlantic(2011. 1. 12)& A+4

7) 2A&(2010)

2011/9/1

64



1, AYFE ofEFelu JEZFORA FYL hyFS Fuskt Unsgnt.

(321 1) MySpace2 Facebook2| AFAEIHe} HF2X} 4= F0|

o

Myspace Vs.Facebook

-
Facebook . . . . .
NS R e -
Myspace .
MySpace Mews Jeffrey Star | 42FZ0] Rk | 24 Paul MySga&Eeml CEQZ! hika g@lsliclg_lfﬂ
=l dH| -~ | Corp, 2t Tila QIQED\E McCartney A3 _Ix .J'\angs, = 4%/02—.?._1
Al Myspgce | Tequiladt_ | MySpaceS fatoun s | GSRILE, |0 (=58
, 5003t aces | Sl Bh ar, SAED ES- YU Fotals
Zai e+ S5 oig |0 EE [Mysescent | BEEoH |ERIOITE | |ivepace®)
G AEpFE |EE SECH |2RE YR a&(lr?ci&f[} e ling
0 H>E & 1 HE DC'HlJHlﬁl"l_D
FacehookS
195, 7200
£ 78

A= letschatbusiness(2011. 7. 1)3} Huffington Post(2011. 6. 29)& A4
. . . 9)
3. Specific Media?] MySpace ¢4 37}

Specific Media'= MySpaceZ Q14=5HHA MySpaceS ol TIxE n]t]o] Abat
A Awere] x| E EH-¢IL St} olet eiste] HEAtmE B MySpace 914
%

of MeFy 213 5 AF aYE gaslEd, 7 W2 o= £

8) Alnlel TV 2.0 oJoF71(2011. 7. 9)
9) Specific Media(2011)9] 8 WH&& QoF

2011/9/1

65



5

(1) d54 29

©
N

(E DA<} Zro] Specific Media®} MySpace= ZFzre] Hopol A 232 Apit
v A 99 2o &8 Aot ozt o] xolEAl A&HHH AYA|
BIE U 4 92 Aot o]t WMo A Specific Mediatx= MySpace®] 44
85k, o7]of Y] Fa T]eS H=AIA

A WEYT SREAA o} thaFer AulA7t A15e HAd o] &

=/

{FE ?) Specific Media/MySpace M&AS| Fzk& Q09|

MySpace®] AlF 84 Specific Media®] A5 84

. 7.0009F WO 2atol olaxtl WRat ¢ 2|t B 7IE SHE
AF7}2] » Z972 " (management team)¥} Tl 2}
« 22,0009+ Ho] mupel o]zt o LZ(Fortune)?] 500t F1F= =gkt Zat
&4 YEYA Ame} oldE
. 38004 9] VODS ~E@W o] os} 7ps | * MySpace®] ZH=S dastohe 22E U
9

?F MySpace =<
- dHE AFTEE 6,7005 o] AESY HH e

(2) N a7}

Specific Mediax= MySpace®] ZH4HS &-goto] Q1 44 JAEHHJIHE Alo]
Eg st o8zl Al= AEHRJIME HH e of
FAPIAE ThFet 2= i) A2, Hilbols AHA sife AlsTd o=
A2 =T Aol

T3t Specific Mediat= MySpace ©]-82=2] UX(user experience)E FFA17]7]

AT FAE oA = ZAolH, Specific Media®] A2 A#3kal U= Justin

o
n[o
Fl-JJ
i
[N
i
rl
i)
[N
>,

2011/9/1

66



] Specific Media®] MySpace 9159t &% AHgAE|

Timberake®} @74 MySpace?] o]-§atet ZRl= g S Aot} o]E |4
Al 1S Sl Sefo]AE o] gA o)A H|= °

He AdS 7HA A

4. 4

2

QFollA] AT vhet o) Specific Mediaks 7]122] £afel Hs]ate] o]]7]oA
gujsto] AEHARE 4e)e FEot D vltlo] AR DulEskRA T,

Specific Mediat®= MySpaceE 1617 o] R H =3 117 (target audience)= T/

o7 sH= 9AF Fl(video advertising)S FH|5E U 1ch.
20104 109l G4 AZARQ] BBEE 914-6199.4, 20119 1827]olE Fu 22&

(ad click—through rates)¥} 31l A|’dE(ad view—through rates)©] Z+2}t 21%, 46%
S7Foto] Aol e A% 7Hs = BT 12y Specific Media= 1714 11
2| A QFal FAFet o] gAt F Ao Argo] S 2edl Bt ew sl FHl=
Az o229 =& 129 (original programming)& AZsteE"” o]2{gt wigto)
A] Specific Mediat 2291 H|t]Q T2 A E O] Al AFJ O 7 MySpace?] ZHl=2}
J1=ets B85t} oh= Aolth. TR 7FpQl Justin TimberakeZ} o] £ A g o
o3l mhet Specific Media® TV Z2 %Ol ofya} SoF Hopox L2&

o

7]
1 d7oltt. 22 ofe| ~EC} o] gAHE Westal Afhstal SE=R PA|EE

[

2 oFY AT, Hol% News Corporation®] BHE ¥ = WHEsEA] oF5 Ao Wl
oh. 223 18417 E QIEYl Aol tiof AAZE-E 21 Aol EE &85 2l

10) (Digiday)(2011. 8. 2)
11) (LA Times)(2011. 7. 27)

2011/9/1

67



i S |

W QAEY Aol tid olaliel FAAE 2T Qe 7191Ye o 4 9lo] MySpace
o] Ajze vldE AfalAl Bt AL 19) AdAE ZAsA or], 2449 @

TEU A A ol A MySpaceZt 22 448 HES

BAE (2010), TAS] BE ITO AL, wiHAA]H <], 2010. 12.

AlH ] TV 2.0 oJefr] (2011. 7. 9), “wio]AHo] A 0] Z&fof A £ vj-&71?”
http://jeremy68.tistory.com/304.

Specific Media (2011), “Specific Media acquires MySpace—Acquisition Highlights™.

(ZDNet Korea)(2011. 6. 30), “mfo]2so]2, &gk wlz}... ofl gldo]e]”,

(Business Insider)(2011. 7. 5), “Here’s why every social network must change or die”.

(Digiday)(2011. 8. 2), “Tim Vanderhook’s bet on MySpace video™.

(LA Times)(2011. 7. 27), “New owner is preparing MySpace for a remodel”.

(letschatbusiness)(2011. 7. 1), “Rise and Fall of MySpace is A Lesson for Facebook”.

(Sullivancreative)(2011. 7. 13), “MySpace’s collapse: What can lead social networking
to fail”.

(PCWorld)(2011. 6. 30), “MySpace: 4 lessons learned from the collapse”.

(the Atlantic)(2011. 1. 12), “The rise and fall of MySpace”.

(The Huffington Post) (2011. 6. 29), “Myspace History: A Timeline Of The
Social Network’s Biggest Moments”.

(2011. 6. 30), “MySpace collapse: How the social net—

work fell apart”.

12) (LA Times)(2011. 7. 27)

2011/9/1

68





