| ISSN 2233-6583 | 24—-03

o1HEE AlCHe ﬂ71 &t

O
Zl A
BHSLFHATR Mojoinoe)

L

-':lEn(lg)l .E

. >

e () esumuaT
WA KOREA INFORMATION SOCIETY DEVELOPMENT INSTITUTE

A



24 -03

Premium Report

- SIURE Alchel MA sHelat

ColmTI=
AN

_________________________________________________________________________

2 A 4
AREARAATY M99
oL

1. HEZ7H01|M 2 Z&F 22KInfluence Operation)zt - - 9
LMY

2 OIZR|s SAITF Q] 9
JChS HSEI AR @



KI%I Premium Report

SR Al M JHat IS XIS

ST E AT 1 FHdt

3 T
N

B EEEE Agilolnd 5 KA AEAls Al wt oL AlskE
51914 . (disinformation) 9] Y1F-& =A%, 53] 39S Fgt
FFatat Aol A AsAI S Fato] olEA ZIsRet A1A]
£ 2 A AEE FheR A E °l A ohgt oS- ke
@ & A AFolAe] 8 @ 7]&4 g W @ Aed o

U @ 22Y 32 52 AAEE




Premium Report

SIfI-E AlCiol MA JHdnt ASXIS

Interference on election

by Al in the age of
disinformation

This report investigates the new threat of disinformation
in the age of generative Al In particular, the possible evolution
path of influence operation and interference on election is
discussed via past and present episodes., The following coun—
termeasures are suggested | @ the efforts of each actors in
the Al ecosystem, @ technical countermeasures 3 regulatory
countermeasures @ global cooperation
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The disinformation age

Online prevalence of false information from
foreign or domestic government sources*, 2023
O=never/almost never; 4=extremely often
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Source: Digital Society Project in 179 countries

%2 . Economist, Disinformation is on the rise. How does it work? (2024, 5. 1)
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