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The market will be ACCELERATING GROWTH » . Wy s s o ss

) for 2018 is estimated at
growing at a CAGR of over 0/
27% $26.10 bn

L27.34%

2022

The market is HIGHLY FRAGMENTED with 37%

X one ofthe KEY TRENDS for
many players occupying the market share

of the growth will this market will be the growing
come from the focus on wearable technology
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Why people turn to YouTube

To help me fix something in my home or car [N 65%
Tobe entertained [N 57
To learn something new [ 56%
To satisfy my curiosity about something [N 54%
To help me solve a problem [ 54%
To see something unique [N 50>
Torelax |G 42
Tode-stress [ :9%
To get inspiration or motivation [ NG 5%
To improve my school or job skills [ NNNENEGEGE 37%

M ZAPIZES2E YouTubeE 0|83 18MI~64M1Q) & 1,006 OI8A SE
Xt=: Google(2017.10), “The Values of YouTube” Study.
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2018 Growth
Category Videos Views % Evergreen

Music 6% 13%

Entertainment 10% 64%
People & Blogs 14% 69%
Gaming 58%
Film & Animation 10% T0%
Comedy 6% 11% 70%
Education %  19%  73%|
Howto & Style 8% 16% 67%
Sports 6% 14% 55%
News & Politics 1% 53%
Other* 9% 13%

Xt Pex(2018.5.7.) “State of the YouTube Address’.
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Google(2017.10). “The Values of YouTube” Study.

Pex(2018.5). “State of the YouTube Address’.

Research and Markets(2016.12). “Education Apps Market in the US 2016-2020"
Technavio Research(2018.4). “Global Education Apps Market 2018-2022"
STATISTA(2019.1) www.statista.com
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