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1L A &
B SIS ol B9 Usrivel FEsle Al ARl G
Transformation) @] <o) HojEict I ¢gA5ol HolgE Efst Hdsi=
THE % (Discriminative) 7|0l =3t=|IekH, Ao 443 C’J%Xl%% HAE . o]y
A 2T] - BHTLE o922 W R (Multimodal) HHS BTz Aaa} 2Eolg)
W 1§ Aol A TS el pRA AW FESL ek
20228 7tjelojmel(LLM)o]| 7]9Ft ChatGPT7} 43t © oo} 2024dol= ElAE
oxbo & Wislsle A melzix] AR AH|AR e Fomd, dEng olEx]
S FA 9] 7Ex|AKE(Industry Value Chain) 25 H&2 4 ¢S A== w
Al vHte] =31 QTk(EEETE, 2025a, 2025b, 2026a, 2026b; BFESL- o], 2026;
Paul, 2026; Schumacher, Keutel, & Kluge, 2026).
FAAdolA IS AlE 71 718 DARIA ] Holy 7wt wek AzF 3] At
53}, 5 9AY 27HeISKHyper—Personalization), 181l 3Za1 F{H|Q]
o AL SAof o|=r7HA reFdt FHoA HeEl gle 7IeE AEskal vk &
5], AAEE AL 7]o] At HA o] Hoolu HY Qe gloj= "HAE ggute
YT 2AE sk, AN AR wEe] By alE Abso= AFstH

2

o] Adel 2 Al At 7= E drFteg F4sk= ol 7hssiAn 7l
3o

_]

rr

IrU OIF mlm
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ofMEE it S o2 Faktd A oA oA dFAFO] ol BE

d Alats oA Aldols AHskA] W otk s+t €], 2024; A3 - A4,
2024; f‘d%ﬂo%ioﬂ%jﬂrﬁ%%, 2025).

AFAE 71 283t Fl 7|3E v APATE2 T2 sE P4 AT

)
Alsol ARF Zas Holew|al, ofelro] WY Aldshs &2 X IEAls0]
sk Fold 290 WS Yol o 7]dFtin B FeHCui, Liu, & Yuan,
2025; Demsar, Ferraro, Sands, & Kohn, 2025; Lowe, Laffey, & Luo, 2025), L
gy olg 7= dAlR 54 Tieeld S4 7Rk @Al 24 ce BE
ol ol, 71&-AR-7E-B7I=2 olojX= TR E A dAlelA 718lajlE AAA
o wofsha 1 Aja FAES vligk A Fokns] ojgt tebrt 718)aql
o HeFa FRweh AR A A BESE Aole] 1FE UFHOE Felstol,
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HoplA] QgAso] AEAS Bolew A goo] Jde Yalrhe
Qo] AFA O RRE P 5 9l 7185 AAHeR Yojun
%

e AT Bl A v

defdor &g RS nhske I QEA|
HS5tHHEEE, 2025b, 2026a; HE-E, 2025; Lowe et al,, 2025), Tt HF+=

‘Al G3 EOFE H7} 2] eFAE H|Ho® /ﬂ‘—é}j’_, 20259 9 A= 1234

TAS T A 2= et A
& (GAH08) Q1xe} BgolAHE :
A ohemi 4 AR x}auﬁas}w@wa@% 2025), olf3t A= 58w}
714 o] RS g, o] Fa ujAke BRIAE oA AFAEE F4 5
Hog wolSoln clopt WskE Awska om}(ol 2, 20250 ©]3], 2025 |
3=, 2025).

shel, Seluetoli 20269 19 (QLBAS WATH AlE] V)9 24 Sl Tt 7]
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o] 83t A - AMHIAE ATt A, T AlE- AHATE )IFAEol 718kt &
o= AME ol 8AA APdol ALR|eteE FAstal Qlek 3 AR ASAlE
Aol AR dsAlEel s A== AVE‘%
HEAEAE, 2026), o]9F gHEe IEAF
A7)1sd3] - der|ad Be4l, 20267 'Y
TRl (|t o} FAIL 3], 2026) Fo] vhHE A

ofof] E3FE AIF Zhol=el AFH|®= mA|gkol EAS Aotk (- A MEANTA,
2026), 2026 AR AFAT HH FFIAIEO] E244Q 4
m, I dgto g wiEnto]FAle €l vt o4l XA A Tl AA Q¥
A Aeks AYets AAREWS s UTHESn|H ol 5419193, 2025). ©
o g H3lollAe Heprl mro] o) B FHA HAA nElE SRR A7
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U]T‘/]Oi/\i‘ﬂ].é(Audiovisual Media Service, ©]3} AVMS) ¥ AA =27} P Q|
CHAA®, 20265 B15E- ol3fise, 2026). A" At AR 7hol==kel vy} F3F
A =27t %Eﬂﬂ% AEE, ofd 7]gacle] Adides Faskal ofyofA
Z-go] FAAL JeAE HolFe= S 2A7F BF AA 9 =Ege] Hoh
ASAs Aldie] Tve AARE Au|xet =29 /\WV:Q] = "ol ARHEE
afelste] Brag ABIAE AlFshe AlsabE AH|A
SE &AM AEA e FaL|8Y At Alxke ﬁ%‘é, 52 Ak 4=
s FAo] Boleel= o] HojF 7H?J§P4 0] Hojdas 4
Apol| thigt F&o] TS5 ARl o]Flo] thA] FAlad}; Ao oo At
5oL QIth(Fiedler, Maechler, Giese, Malfara, & Kampa, 2025; Gao, Wang,
Xie, Hu, & Hu, 2023). 224} SbA A& ZAY ozt 7]s|adls9] Adi#<l
S84Y ALY A 8= Abolof] EAsk= =2 7S WAl A AA
oz mofel Aqte =5tk A3As i Al7loll, gatsteio] A& 7sdt 4%
7Rk 53517 SleiM= e AlE 7lee] Bk THRARE AdbtelA HEshe
slacle] tigt AAARI uheti} A4 A4S B8l Ao A=t A ek
A= At7F Basiet o] At 5242 FaikdolA <l
+ 71819 T84 vls) @A Egr=o Es
of AN E=A FAY WS I8l Al
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2. o2 W7
1) AUSX|s &1 JiEstet 7|3

Bust Boko]l 3 & ZAEER|Ql (FarAd(Journal of Advertising))-2 2019
01 A5} Fal(Artificial Intelligence and Advertising) EXIE &Aooz '
318]Z 7|9k 31 (Computational Advertising) @} ¢l5A%52] 7|39} ¢ 1)1
TE FAR S EXSE AEHHoR sy EAlso| Faikdel v IS

e 2 29 (Huh, Nelson, & Russell, 2023). JAH|AC 2 20190 "4H
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A 4 Hely 7wt dartels mjrf HfiE A{jyA|0]Ad(consumer—centered,
data—driven, and algorithm—mediated brand communication) &2 #o|&|:= "2|&
3 P(intelligent advertising) 7Ho] AXEQTHLI, 2019, p. 333). ©]F Q=X
% ol dhak el EAshEEA 2021l (i) AS oz ezt 7]4
2HE AlFEs HolHE S5l ot SAls 7lee AMShe Hils ARy

Alo](brand communication that uses a range of machine functions that learn

p—

to carry out tasks with intent to persuade with input by humans, machines,
or both) 08 "QlF¥A|5 L11(Al advertising) 7HE&} o|Fo]FHHRodgers, 2021,
p. 2). B, BX% S(Huh et al, 20230 Fuste] ATAS AT FAIS Lug
(Consumers), H|o]E|(Data), AFS|(Society), AFA(Industry)o|gl= U] 2oz AA]
shaict, o] A= AR UdsAlEel SRt o] dEAlEe] AL FH1e] Y
B ujto] Ed, a3 4 ol2e A 3ol ALEHA lee ARIEAE S5l
HojFal, sAs A Zel=o] Adut A2, I28al gk fewAlel gt o
T-oJA A7go] AlgerE AAskH

chofj A AP oA AH]A} oA (Customer Decision Journey)©| ThFsx]al AH|R}
HH(touch points)o] ToIAEA Wsel HFE AT T EIE ZYSHE B2 4Y
o 7R ook, S 2o o2 A HHolA Lol dlojelg Fgatol
o) QY A Rohhs AReIA, ATAFY BAL olgte] s ArjHel
2912 FHIT, FIAAE u)% QUOIE w2 ) A, vldlo] Sapd, w2
A T oz oA AFAE =Y Heks EASsit e SEE ARE Al
At dlS HARoARE A5 AEStof| o|=X7HA] QlFAlse] 2AJATE Falshe]

SO R HojR|al glom, & FES o HESH wie= Biske o]Eal I

off

A3As FiL =7 24185 FARE 7R 5(Gao et al., 2023)> HAl2d dale
& 7o) AN e, FAALE 7Nke] gy ISt Far wAA A, A
AE A 7Nk Fal Fel= AR, maled darels 7nke) g 3y 225}

= AAfstlet, 1 Azl S st 245k <
= 2R Bkl vHAY Qs SAll EEH

(Fiedler et al,, 2025). ZH|AZ} A3h Aol gy s 24 = & 3
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(Contextual Advertising) @Fol|lAl= ofz] AdolA K2 Anv[Ake] HA HlolEE
AT F BAstol Aele] A2l Aol B FE WL S4o] AT
Ea1 QJrHRAL, 2026; Ford, Jain, Wadhwani, & Gupta, 2023). 3FH, AAE 9l
SAEE AR Aes #olal, ofolr o] it AASE B AR e Al 1 E

A WAooz HRF Ao Z& Ws|al QItHCui et al,, 2025; Demsar et al,, 2025),

O

Zglehe Zue) 2Ee WY, Bl 718 BAAE ABAso] 2klxt b
el el e ARSI A S0 A EAE KA o, A AR
L ugo] wo] B Bed A9e AN sl Ao RA HES Folk FA

of #d¢ Z= gelErh dH, 5 A= 71 flol=(Cookieless) F4f &
2t ololul At BrIge Y 4= Qlal, H7F dAClA= o Al 23
71 Aol AbEstEHA Bl FAe] Aas Holede 7N AlEsEtHGao
et al,, 2023; iSpot, 2026; Lafayette, 2026). S}A|Qt o]&3t 7|3]& A|=2 A
W A F2o| @PEE 73lE AAMCR oy olF ST Qlxziel 4
PNRE TRISRE weejo] Sufelo} Gtk A1BAS Bae] 78

AT
= |
A2 GA] 4k AZo] ol AR e, Viee Ui 8 ¢ e VIS Al
=
[e]

.‘

31 olsaAA Aole] AT EPAS tho RN Qg
ekt ErE gl 2ol

2) AlgZiojC{oiMH|A 31

AujRte] FEo] 3|Azte] H FEo] HA|(Economy of Attention) AJTHTR(ERE:
=+, 2025a; Steinhorst, 2024), TVHil= oA 8§73t njAu|t]jo] a1 $Ho]X]
gk B[R Yz 7|6ke] Bty g o] Asto|ek: ERO0REE AEA| Atk TV
FaAe 54 derolAl FEA EEdk=(Mass Reach) 7]&9] 72 AeHA,
of7lof dlolg 7]uke] Agust efr|9E tldt 83 (Convergent) TVEalof tist 4l
e AEshL QU o] oA TVHIARIE A} o]=dgAE TV(Addressable
TV), AYEIE TV(Connected TV, CTV), OTT(Over—The—Top) Z=WES 4O =F
Sk glolg 7]|9ke] uwr=d a1 g o2 AfHE| a1 QITHIAB, 2024; iSpot, 2026;
Lafayette, 2026; Statista, 2025).
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o35 o ¥ EF
Linear TV - WYHO mhat Fel Tl Azt SYet dnE Y& SEok= HYE Fu SHE
(RIAITV) + (EZ) ZHQISt =HE0| Xt ZFO|LE, AI™X} HO[HE &gst MEx 21 3ol =7t
IPTV(Internet | » SAIAL HIMYE MBUS Solf ALE 752 HMSotz TV 10 SHS(MI+HH|M™E F1)
Protocol TV) |« (EZ]) MSHIA 7|8t 715 T AIY 0|8 +F, HE2IMETVEI(Addressable TV) &
CTV « OIEj4lo]| HA= ADIETV 59| 7|7| 7|8t &1 ZsHE(Samsung Ads, LG Ad Solutions)
(Connected TV) | *(§%) 717| AtM|0IM =iz HIO|H &8 1 &, OTT sut AsSE Z1 QMIER| XE
oTT o JHEE QIE{UlTt o] T ZSHE(Netflix, YouTut_)e, Wavve, TVING)
(Over—the—Top) () AVOD(%E’-ZIFL*),_SVOD(-TLE 7|8h & of2] Hejel 1 QmEo| ExffetH, 21
ol ™Hof| 7|gtet HAETIE| 0|2 JHQl Eele| MU EPIE Jts

ojgfgt HMokE olIle FH , IEEL
Efto® Fil S whsoivin, of= Adel 2x Aul AuE gl Kof A

= 5

o|g]H. ZZ&SHDCO, Dynamic Creative Optimization) 7]&2 Fi1F7) theFst 4]
£ A& Hgor wEA AP & 5 Sl ES ATTe=HA A<
3| Zol&Yl= Edir} Ear QJth(Cui et al,, 2025; Pineda, 2025).

AFAE 71> AVMS F119] 7|8 -A| 2 —F-8—B7} T B4 7HRARE bk
A FA 7138 Aol QrhEREETL, 2025a, 2026a, 2026b; BFEIL- o]EldE, 2026;
LG Ad Solutions, 2025; Mizrahi, 2025; Pineda, 2025). 7]|& ©WHo|A= AlEdkA
2 2l Higk Al Al HolEE ¢lsAlEo] 245k anjAt HE2AUE theal,
T4 FAFER ) ol AN A 8E vE meld 4 SR sfFo] Ui
BHE A2 Al gt 523 42 5= A= 713E =tk A1 oY HlolgE
IN NIHES F55H 5k A% 7hsoliAHA B aes Eol&d 7137t
AR L ek, AR dA A= BAEE AFASUHOR FaLE sk Zlo] A4Sty
A

ot 7| 3D offymojdEn w2 gz ofz] EF3Fo stEehE AzofolEH
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o] S0l L AN A ZmE oA AL 7P ﬂﬂ‘ﬁ%%

1 z
}e% 74z0] ALk 7@3 BEE o X4 9 olE AR AU ¢
it

(H 2) JIxIAEE THAIE AIZZ0|C|0{MH|A(AVMS) 119 QISX|s 71& & oA

= Zo| & oAl

T Q10| WISHMS MASIT, OALS HIESIH Zm M2t Aalgfh CH|

%I‘ oo o

712 |« AH|XF QIMOIE 24, Z1 2 OIS, EtA 2r|AHA MEZS) &
|
=)

r
i -

- 7|2iotg HigtloZ AMF| 21 AME MESID 7185k T
HE |- 4T USKls 2E 1 7| O|0|X|- B¢ M, QISKlS 7|Ht 1 Al HE/SE/VFX, AtS HY

=

- KHt AX{ =& SKDynamic Creative Optimization) S

o | HEE BRE 2B AR S &5k Tl

S |- Z2OeHoiE o 7o, EHAMETVED 42, W2t 8 Zo fE, 2o & XM 2K S
=y | TRbE g0l g1t I AIFX} HEE £ 24610 x| Amelo| &Rsks T
< - g1 SEE-dEE BM, HElXE 7|0 B4, RO A XkS3), 1 A7I(Ad Fraud) B©X| S

Ml

EX. HE7H2026a, 2026b) =3 H2t

o

. FEAIL A
A% = ARFel a83), Aol Ao £ g, o]y 7uk i3l
gfo] 31w} 5 olHof GlE 7|3E FaAkdel kAL QItH(Demsar et al,, 2025;
Lowe et al,, 2025). T}gt o|8|st 7l=Alo] AFJe] X|& 7ls3t AAo =2 olojx|dH
713)aRlef gigt AAA =58 FESH= Zlo] Tasitt QlFA|so] TEoul+= 713
O
o

g w3 B3| AT 3 B 7l B S

oflt

AFAE Fu

o
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H tf-3oh= S "ol AsAls Fatel gt ARA Aol A oS 7HsAd
= =9 Ao © st dds) 4 Al - A EdE vhelshs I ot (A

BXgHE, 2025; Cui et al,, 2025).
o] A= B4 WY TEEES 5ol S NEA JduAH siAe] A AR

4 9 BEAS gHsr] {8, TV @EVE Al =
(AVMS) Fa g2 4 JH9E st FAIR R o] Aol &4 el QsS4
7155 AVMS Fals AE2AQ] A W=Eek oz} IPTV, CTV, OTT 59 A
HAE S8 TV DE7|oA A% (Linear) H
A AFYA o) do|tH A EEARAAGLY, 2018; European Union, 2018). ZF =
AL 712 B, A AA, ol F=, HlolE B AolA Aoldt EA4e Al
doh, A Fale BE =Y, IPTVE AlEEs 7 7 @] BlE, e
CTVe} OTT Fale HAESE doly Zuh 7iQlst Fatef] 22 7o) UTHIAB,
2024; iSpot, 2026; Lafayette, 2026; Statista, 2025). 1= A|AX}7} A o=
Ao WH o ABlA BE TV e 5o kBHE B TEUL AT
e kowta, 420, o8 A 1V 13 A2 ) oo Ao
8 1A RS ol A ol B

wd

] H]A¥(Non—linear) WA 02 wZE=

=,

7416}% g anar 72ARE 289 4 otk oldo] itk o] s Azl
AH|2 o] AgA% 7]
AAH R sfolsti ABAs ATl aTEs A WS B g8 e
Al 7 ATEAS AT,

ﬂH>
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ATZA 1. ATAS 7Iesd AVMS Fa19) 7R ke dAE 718 a]l2 F3A71?
ATEA 2. AFAE 7Ies AVMS FiL9| 7|38l FHd S84 AH7}?
ATEA 3. AFAE 7Iesd AVMS FiLo) 7158 jlel oigh = ¥ 3 Y

HAlE FAA7?

Al 7 ATEAlel @byl 9s of G vl Sl B SME L% A
(Exploratory Sequential Design)E wE= A . oF4 S3HPHS 23519 tHCreswell,

2014). WA A2 2AF A= AEE I (Inductive Open Coding) 7|WH&

OITX|S CHFEH ALY, AFZIDICIOIMHIA Boo| 7[5|R0! BAtat Emml: . 19



&-838}|(Schreier, 2012) AE7}50] QAleh= vE 231 7|g]aclor ZAS6HA

ojojA= FAH =AM AlSEA M (Analytic Hierarchy Process, ©]3} AHP)
S B3] 713 Q1o Aol ZowE mlolslal, AT = w-AJy} BA(Importance—
Performance Analysis, ©|3} IPA)OA= 84T F7HH 02 ulolste], 7|3 89l
o] X)L 718808 A Sa=YHE FHEE 23 jER2oA
A8 71818gl0] AAsHs B XS sforstelr,

(% 3) 27} uid 714

= | S8l | gE EE] =] = AH g8 st =]
&1 | 4och EAt StA B StA 50CH EfAt HIAb wa
20 2 | 40CH =Xt StAL AR st 2 30cH X} HEAL PN
&1 3 | 4oy Gixt AL OAt 8t7AL3 40ty O A} HIAb Aguls
&1 4 | 40ty E4 At B stAL4 60CH O} HIAL | MY
&5 | 50CH EfAt HIAL CHE StA|5 4ot O} HIAb HYHTH
&1 | 50CH EfAt AL 2 | 7ls/M=_1 | 40CH At AL R
& 2 | 50Ch At At B2y | 7I&/M=2 | 50Ty EfAt HAL M
& 3 | 50CH At At 2 | 7Ie/H=3 | 30CH O Xt HEAL YA H
2& 4 | 40nf EAt At 2 | 7le/d=_4 | 2004 EAt StAb S
& 5 | 3oCh At StAb A | 71E/M= 5 | 50CH O A} HIAb A2 H

EX. HEF(2026b)

o] Aol HE7} e Ayt milde EAHoR gmsi ®io] ofsl oF
Asat AT AVMS Ba7} wSoluls 7]8E EaEN 1 Hk Fada @y
B8 HES I M 4 Qe olERe 2% ARMER TASK: b BEE 5

) 4]

=
Qith olet e HH oA AELHL 2r A H A (Purposive Quota Sampling

=
ATEA} AHAOR WAY FuIA, BHA, A, Al o s
ofaEA Mo MAskw, 7k ool 59 MEA wpSHATE 2 200] W] %
o 24} mEo| Fofste 1Y WY TRE HFORA A WAL AFHClE B

=
o HF7IA il #ete] WA= [FAE 5 AES S FAlT 7lsEd AVMS
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Aol BoiE ARSI, TP /A $Eo vicle] FAATAE, A
Ao, AFAs 71471 2% AR/t meEc @ W WEbt ofe o
of AH 9 Aol £7|UE 71FOR BRI

24K 20259 129 9UHE 20261 19 TU7HA) OF @ W, ThF St cnjel
F A0 F v AP Ao, & BA) T mo BNG T 1 AuE
TR T AR olo7ks WA Sk of ] A2l 2Ab 7hed] 1349} 23
L ooz Hul MRS ARAS Fo WA RAGL, 3 4%} RAE L
q

i

H
m

—|—‘
—|—‘

o

AES E83 o ARSI FA AboA= AHPS} IPA 7RIS ARESIGleH, A
2 wjzshrle] A E=o) AR 2AF B3] WEEAS HESISY AEE

Z Foll= &AL HA)et go] AEs] AYEHES UET S JAE oMY=
, aEer A2 A, 33k oY 5= Fol 'Hskth At g AL
g, 7138Q B, 7131819 ARl 8% B7HAHP), 7|3 aclel gk &
o] E-gF ZANIPA)E o]oiX|= Y] THA| AL HAS whrlglo] Hofstgion, oF

A 2Ape] wetal Auprh o RARR o]olA WAl AR7FES] ol HAl HulsA] =
Foict.”

A A ALEARD IFAE 71aEd AVMS Fale] 713l £ Aol A
A AA EEsYth 12} 2AR= ATV, IPTV, CTV, OTTES Walsh= AVMS

=
=

ol

1) TAAOR s N5 A7} sde] AR solel AFHE Q13A Yua(Hueh, vlclo) AaElcloiARLA
o, slcioliskenas, A3y ), oldels AR ofic, 19, Zi/As 3
Boll i S BAR SIS, WA, Ao, Al Al A, SEEAPAGAR
‘474101*@) ofe] A} Hoieisick, Ul 2l 200 AR 24} S 2 AT S [l AW
sk

AL ol A7 ol AR ol AT BRG] 24P ] AR FARCK: 7, 2 e 24}
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shaA Hele s olity, S % tHAE 9 vl H=(1g: % aglo]
AdFer 9 53 7 a¢lo] F53HA 8, 93! 28X aclo] Adi¥er &
)2 Yo, SEAE HArE 4 s 2ol A =4Fe] sE W
gt AAES 2t RE SEHERS 24 SAlOlA ALE|(Saaty, 1980)7F A<t
gt 1~9 HlEA 2 WHelste] FEAPE AiH|a Ee AT EE e 22
o] AT Sulzl 150, 97, 355, 453, 51, 6-1/3, T—1/5, 8—1/7, 9—1/9).
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QIBAIS0| ZEE MAS BME) FEO| Y1 =E AIHS MFSHD S
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+ WA AEAle =5 167 719890y AtE S8EE ASEAH(AHP) =
Z-gslo] A=sH= Aot} AHP(Analytic Hierarchy Process)+~ o] Q2lo] A=
xz 7AE oA BACA 2 89le] AtH FAES AoiuE(Pairwise
Comparison)& &l FX|38l= HH O = (Saaty, 1980), M7} Ho] Uy 4
Z9 4 oo Y mHe AUy RNz Ausie o e 28w, of T
A SACIE A5 EDE A A, 2 A 4 A1Eee 23 A
Foz el 2% FxO AHPE AASIch
4 2 Ash B S 20 % 2] Si9lAE 719 e sl At U
(CR: Consistency Ratio)©] 0.1 oJAFo& 3IFolw]o] o] = Sux}lo] 7|3 ot
Al S Aol AlQlEtet” A9AS TR T 2F Bl $EA 20 A
ol SHS ARESIlen CR Bt 0.0499, Heli= 0.0174~0,0890°] 31t} 51914
F 167) 715102) wlms 719 Tlel A9 189, A% S5 B el A9 209
Aol s vElAEHR Ags 910‘34, Ao AR AA| SHIAIS CR el
0.0518, WHL+= 0.0256~0.09780]3ct 7IH X9 H3F HFA(AIP, Aggregation
Ml Faslel Ak A9

rL

.
=
fio

o)

of Individual Priorities) 2 7|3l EdHS &
AT 7HAET OPHﬁﬂ%J 671 713]81Y AR T8E VISAl Hee (E 6
oo AAlsIAT. A&7 B dAEE AFol7] sl Kendalld] UA= A(W)E
ARERE A3, A9AS W= 0.211 (x*(3) = 12,66, p < .01), 7|8 ©A W= 0.238
(*(3) = 12.85, p < .01), A& DA W= 0.156 (x*(3) = 9.36, p < .05)°|A 4

3) SEA A9 AAIS MRS A 7D CRE 0.0572, AR--5—37F T4 CR2 212+ 0.0337, 0,0885, 0.0325
7 T 712AE 2251904 718 WA CREE 0114608 7124 2716190t $9At B 9A] AR CR
0.0890, AR—5—37F &4 CRo| 212} 0.0762, 0,0632, 0,0632%2 &3l oL, 7121 T CRo] 0,153302
594 5 7P =4 vebth 93 HRE(CR) -S54} 7HiQlo] ofuet miE A Y 3 Tl AEsl=

A|3Eo|thSaaty, 1980). webA] 7|k ZHCR ) 0.1)7F Qush= vh= 7 S AR A8FAQ] et AJA)7E ohuzt

718 & 47) skl ael 7k Adiulae] =gkt F SR B V]3] @A @) mjES oM VRS S5l H
2 IS 7S Blal(WO)2F Al f-5- 87t SAIS] AG7IEA(WL) = F S84 233t 20 HA|= Ak
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QISXIs Chdet AlcH, AEZIo|C|ojAd]|A B119| 7|32 A% FAa: \ 23



Aoz [ot AA| =7t FRIE e, - TAI(W = 0.025)2} B7HA|(W = 0.076)=
AR R [O5tA] oot sl TAolA At 1F Ads thefdo] AiEer A
Eitont, 2t AS9 9] HRank Sum)> AHP ATP A Avte] 4912t dX]
ko] A Hgko] elgAlo] EelE|QitH(Forman & Peniwati, 1998).
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HA 7138 FHe= Ak Qa2 AARITE AlZte] 1912 yEhd A2 A
SAE 7wl #HY - 2ACA T AR 34 &4 AlokS sfiAlskaL HlE- ARE A
4 2aE AP oR AeEiitte I AEFe A vhgRltLowe et al., 2025).
LEo] 29|12 7|23 AL F7]g]A(Cookieless) O 20l A3 CTV-OTTO| FAT
o= HFil(Addressable TV)S| 4t 5 mitfo] $Hg 9] 124 W} grgho} gl
tHLafayette, 2026). WFH 7|23} B7h= o519 F+ AS= FAs=0, B7F ©A9
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(H# 6) 2U3XIs 7|=88 AVMS Z11 7|3|Q219| MIiXQl ZLx: AHP EAMZn}

SE e _
(HRIAR) (FHIARE i 715291 Aty FeE) oy | 7siee
- - SE =
7|§vv7c%x' = AVMS Z1 7|3|R9! Xlg"wi)%xl (We) SeEd
R HEHs QA XA 0.1441 0.0284 14
713 713 2 I MOHE Haust 0.4001 0.0788 4
0.1971 712 3 MHS AQ ma 0.3221 0.0635
7|18l 4 OIHIEZ| X3} 0.1338 0.0264 15
A 1 olZXIS MEt 2X XI=3t 0.4063 0.1463 1
& A2 oI~ AlZ2{o|M 0.2112 0.0761 6
0.3602 M=E3 CIX[E KA 7HH =[S} 0.1423 0.0512 10
Rzt 4 O[S 2|SER ChE 0.2402 0.0865 3
7 iz =2 0.2249 0.0737 8
os e 27 LE XM EX| 0.2277 0.0746 7
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o 4 AIERF AlB} EF7|ES 0.2322 0.0761 5
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0.1150 7} 3 T o 7|oE A 0.2482 0.0285 13
=4 | AlRoHEE HEHC ®MEM ZHE 0.1622 0.0187 16

[}
* We(Criteria weight): ARQ|AIS 7|F 7I15X| - MQIAIS 2t tt7

9] Mt = Hlg
* Wi(Local weight): SIAIS XY 7t5X| - 7IXIAEE SH2] 7181221 ArhAol JJE(EWI HAIE 12 Hrsh
* We(Global weight): St|AIS &8t 71ExX| - SIAIS 1671 Hx| 718|291 ARl ZQ (M| BHAIZ 12 HAs)
* SIAIE BE 7EEX| ALt BF 7IEXI(We) = §$I71I5 7|1E TEEXI(We) x orfmlx XS ZESRI(WL)
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AHEH Fc AVMS &1 7|39l AHP E9
718 2 NOHE Most 0.0788

=1 s HE 3 XIS2 0.1463

XI=E2 oA AlZzfo|M 0.0761

1 SdRX | HzE4 OHIE 2l=E HHE 0.0865
RE 1 RHDZ = 0.0737
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Abstract

Opportunities and Policy Tasks for Advertising in Audiovisual Media

Services in the Era of Al Transformation: A Value—Chain Analysis Using

the Analytic Hierarchy Process and Modified Importance—Performance Analysis

Bellnine Jong—Gu Park*

Principal Research Fellow, Media & Advertising Research Institute of KOBACO

The advertising industry is entering a phase often described as the Al great
transformation," in which generative artificial intelligence (AI) is reshaping
the entire value chain of audiovisual media service (AVMS) advertising, Prior
studies have documented the efficiency gains and the expansion of creative
work that Al brings to advertising, yet most of them have addressed a single
issue or a limited stage of the value chain, Little empirical evidence has been
accumulated on which opportunities industry experts regard as most
important, and on where the actual level of utilization lags behind that
importance, Identifying such gaps is a prerequisite for designing policies that
support, rather than merely regulate, the technological transition of the
advertising industry, This study employed a four—stage exploratory sequential
mixed—methods design, A fixed panel of 20 experts drawn from advertising
agencies, broadcasters, academia, and technology and policy institutions
participated in all four rounds, which were conducted at weekly intervals
between December 2025 and January 2026, The first two rounds, administered
as semi—structured written surveys, collected Al use cases and expert
perceptions of the opportunities they create, these responses were
conceptualized into 16 opportunity factors through inductive open coding
across the planning, production, distribution, and evaluation stages. The third

and fourth rounds, administered online, measured the relative importance of
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each factor using the Analytic Hierarchy Process (AHP) and the current level
of utilization on a nine—point scale, Consistency ratios were controlled below
0.10, and a modified Importance—Performance Analysis (IPA) adopted the
AHP—derived weights as its vertical axis in order to mitigate the importance
inflation commonly observed in Likert—based assessments,

At the upper level of the hierarchy, the production (0.3602) and distribution
(0.3277) stages were rated substantially more important than the planning
(0,1971) and evaluation (0,1150) stages., Among the 16 factors, Al—driven
automation of production processes recorded the highest global weight
(0.1463). Levels of utilization ranged from 4.65 to 6.25, remaining within the
middle band of the scale, with no factor reaching its upper range. The
modified IPA identified viewer—context targeting and proactive demand
identification as candidates for the concentrate—here quadrant, where relative
importance is high but utilization falls below the mean, These findings
suggest that realizing the opportunities of Al—enabled AVMS advertising
requires policy support for standardizing the rules that govern the use of
viewing—environment data and for building the infrastructure needed for
context—based advertising delivery, tasks that individual firms can hardly
undertake on their own, By examining all stages of the value chain at a time
when Al is becoming increasingly widespread, this study identifies the areas
in which policy attention is warranted and provides a starting point for
discussing the conditions for the sustainable growth of the advertising

industry in the Al era,

Keywords: Audiovisual media service advertising, Artificial intelligence, Analytic
Hierarchy Process (AHP), Modified Importance—Performance Analysis

(Modified IPA), Value chain
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